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;#15 (optimization)

m “Optimization is that economic agents try to choose best feasible option, given the
information, knowledge, experience and training the agents have.”
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Y9171 (equilibrium)

m  “Equilibrium is the situation in which everyone is optimizing, so nobody would
benefit by personally changing her or his own behavior.”
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AL B% 3 & (empiricism)
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m Economists use data to determine whether our theories about human behaviors -
like optimization and equilibrium - match up with actual human behavior.
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m THEEM (Correlation)
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& 15(Optimization)

m “Optimization is that economic agents try to choose best feasible option, given the
information, knowledge, experience and training the agents have.”
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m HAZRMEKFHNIRE - Bl A&7 FH 9% (Competitive equilibrium)
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Fa = PRl (Budget constraint)

m “The budget constraint represents the goods or activities that a consumer can
choose the exactly exhaust his/her entire budget.”

m RE2
- HEELFHEIA1E# (LB AL E)
- JRE[RFARE —1FEEHIR (FRETF  BLE R E2ZEIE 1)
m FREPRFIARELCIRETH 28 B M {E R me AR FB R IE T
- R LE—HEmERE /]F/%t/f(f P, * Q, + P, * Q, = Income
- JBEIRHIRAIFFAZZE =" BEmalIGLER  tEmEE—E 7 aly
HEAAN




K B AR

3]
d |l
\

[ | /EEI\%%—LZ%%
SEETE M1 E (775 na HIE R (MU)
. EEIEREEN ) GE B (T —T SR N

B BB TREIEE  EENEEE TR EEE

m GERISER

n EEMEGEAZ T  YmFBKREQ, BHERP,ZEZER " RMEF | AR E




58t (Elasticity)
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EH4F (Indifference curve)
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HEZFER (Consumer surplus)

m “Consumer surplus is the difference between the willingness to pay and the price
paid for the good.”
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B 15 (Perfectly competitive market)

Assumption:
— No buyer or seller is big enough to influence the market price
— Sellers in the market produce identical goods
- There is free entry and exit in the market
— All agents have perfect information
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T9HA vs. £ HA
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AT A (Total revenue)

m BUWATR) = P * Q

n EEIRA(MR) = ATARéQ)

n ERWNASSRHHERMR=P

n BRAFANRESR MR =MC
- ZMC<MR - URRE—FEWNHRAXKEAR - RIHEEEZE
- ZMR<MC - URRE—FEWHAN KL - RIHEERZE




A&IRLE

L L
mf

135 (Firm entry & Firm exit)

n EAEARRO  SEMBEATS @ EIIEHEE NE
n EAENRO - SEMERMETS - EI9EER L
n TEBF N REAGR - FFAMBEFEE RO




4 EZE T ER(Producer surplus)
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=% 28 (Pareto efficiency)
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i sE 18 55 (Deadweight loss)

Price Price

D

Q, Quantity Q, Quantity
(@) Surplus in a free market (b) Surplus with a price control




Tax on Producers

2 HEEEERENCEZBEEL LT EEANIOEEN P-6.5 BEBEER
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Price Price
Stax
S
cS $7.50 |
$6.50 |- 6.50 -
Revenue
PS 5 .50 |
PS
D
| | |
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Tax on Consumers

n HHEERMENHEZRNER MNE - £ RBRVIIEER P=6.5 S HERHEAS -
R ICHEEEE MNERFRVIIEELE P=5.5

Price Price
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$7.50 $7.50
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Quantity Incidence on Quantity
(plates per day) producers (plates per day)




Tax incidence
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Price ceiling
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